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Important Instructions:

1. All questions are compulsory
2. Figures to the right indicate full marks.

Q.1 Write Short Notes (Attempt any 4) (4X5=20)

Types of NPO NPO d U&hRR

Objectives of Trademark act 1999 TSHIE HIIGT 1999 T IfeD

Type of agricultural products HHt IdTGAT™ UHR

Elements of global marketing SIFTfd& faqu gcs

Features of Patent Act 2005 Ud¢ ®TIaT 2005 It dfRreet

Remedies of problems of Agriculture Marketing %8 fauurT=ar Taiar Ui
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Q.2 Answer the following in 200 words (Attempt any 3) (3X10=30)

1. What is agriculture marketing? Describe the problems of agriculture marketing
FH! fauur wWurel ST S fauuHTeT SHw quie e

2. Discuss the Advantages and challenges of Non-Profit Organization
T1-ADT TR WIS 0T 3HTegT it =l

3. What is Global Marketing? Explain the challenges of global marketing
ST fAUU ol SRI? SFTfae fauuHET ST Ty 1

4. Explain the features and importance of Consumer Protection Act 1986

UTEh T&IUT BT AR 0T Hgwd WY HRT
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